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Nankai University of Technology Course Catalog for the 111th Academic Year,College of Management, Department of Marketing and Logistics Management, Continuing Education Division, Four-Year Program
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Appreciation and Practice of Chinese Literature (1) (2)
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English (1) (2)
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Management Studies Entrepreneurship and Financial Planning Introduction to Elderly Services Management
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Introduction to Industrial Management
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Marketing Management Customer Relationship Management Pratice of Marketing Planning
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Electronic Commerce Retailing Management Marketing Research
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Introduction to Distribution Management Services Marketing Internet Marketing
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Chain Store and Franchise Management
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Channel Management
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Economics International MICE Industry Management Distribution Information Survey Semester Internship(2)
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Introduction to Tourism and Leisure Business Etiquette The Certificate of Store Service Statistical Software Applications
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Human Resource Management The Certificate of Professional Marketing Business English Supply chain management
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Commodity Management Store Facility Planning and Management Competitive Strategy Global Logistic Management
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Brand Management Service Quality Management Semester Internship(1) Hospitality Marketing
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A 3 3|3 3 3 |PEREE 3 3 |REE AT 2 2
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Basic Photography Tourism Marketing Operations Management Investment and Personal Financial Planning
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Materials and Warehouse Management Entrepreneurial Management
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1.This curriculum is applicable to students of Continuing Education of the four-year technical program admitted for the academic year 2022.
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2.The minimum credits for graduation is 128. This includes 24 credits courses required by the university and general education courses, “9” credits for college common required courses, “40” credits for department required courses, and the remaining “55” credits for elective credits (including college common electives). A maximum of 16 credits of elective credits from non-departmental and non-college elective courses will be recognized as
graduation credits.
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3.Taking related courses offered by other departments is subject to approval by the department chair and the chairs of departments whose courses are selected.
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4.Certificate of inter-disciplinary program letion will be v by regulations of the NKUT Program Establishment Guidelines.
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5.0ff-Campus Internship-Related Courses (S Internship, Enterprise Internship, Semester-Based Internship, Overseas Internship, and other off-campus internship types) will be counted as 18 graduation credits. The excess will not be recognized.
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6.Students who choose to take sports (specific items) course as other elective credits can count a maximum of 2 credits for graduation in their department.
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7.This curriculum list has been reviewed and approved by the Department Curriculum Committee (2022..03.07), College Curriculum Committee (2022.03.23), and University Curriculum Committee (2022.04.08).
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