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Nankai University of Technology Course Catalog for the 110th Academic Year,College of Management, Department of Marketing and Logistics Management, Continuing
Education Division, Two-Year Specialized Program
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Management Studies Retailing Management
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Introduction to Distribution Management Internet Marketing
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Accounting Operations Management
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Economics Service Industry Management
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Tourism Marketing Statistics
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Creative Thinking and Design Marketing of Local Industry Characteristics
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Introduction to Computer Science Competitive Strategy
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Commodity Management Project Management
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Total Quality Management Marketing Cases Study
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The Certificate of Professional Marketing Investment and Personal Financial Planning
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The Certificate of Information Career development and self-promotion
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Store Facility Planning and Management
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1. This curriculum is applicable to students of Continuing Education of the two-year college admitted for the academic year 2023.
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2.The minimum credits for graduation is 80. This includes 20 credits courses required by the university and general education courses, “24” credits for department required courses, and the remaining “36”
credits for elective credits. A maximum of 10 credits of elective credits from non-departmental elective courses will be recognized as graduation credits.
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3. This curriculum list has been reviewed and approved by the Department Curriculum Committee (2023.03.23), College Curriculum Committee (2023.03.28), and University Curriculum Committee (2023.04.11).




