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Nankai University of Technology Course Catalog for the 112th Academic Year, College of Management, Department of Marketing and Logistics Management, Continuing Education Division, Four-Year Program
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Appreciation and Practice of Chinese Literature (1) (2)
(=)
2 2 2 2
PR SR English (1) (2)
Core Capabilities
Courses #T(-)=) 2 2 2 2
Physical Education (1) (2)
K 6 6 6 6
Subtotal Credits
B ARTE 22 A B ) 5 Hw] T fE AL & MR 2 2 HIL ) 5
International Perspective and Sustainable Development Gender Equality and Social Care Etiquette and Ethics
¥ 2 2
Information Technology
U -
General Education L i . 2 2
. Humanities Literacy
Requirements
Ay ) )
Physical and Mental Health
¥ ¥ ¥
2 2 4 4 4 4 2 2
Subtotal Credits Subtotal Credits Subtotal Credits
fFa g 3 3 AEEM gL 3 3 [ I E i 3 3
Marketing Management Customer Relationship Management Pratice of Marketing Planning
L # 2 2 ¥ %? = 3 3 = ﬁw."’i 3 3
Electronic Commerce Retailing Management Marketing Research
A PR 3 3 PRA%i7 4 3 3 e g {7 4 3 3
Introduction to Distribution Management Services Marketing Internet Marketing
BN Ay 3 3 PRI 3 3 |EEFEE 2 2
Computer Programming and Application Store Service Management Channel Management
KR S .
C . EE- Ry
Departmental R d 3 3
cpartmenta’ Require Chain Store and Franchise Management
Courses
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Consumer Behavior
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5 5 6 6 9 9 9 9 11 11
Subtotal Credits Subtotal Credits Subtotal Credits
JESUREE 3 2 2 LR R T e 3 3 A 2 ) B 74 3 3
Regulation of Distribution Advertising and Promotional Design Marketing of Non-store International Marketing
m g 5 5 §REEE 3 3 Al AR A 47 2 5 PRV (E) 9 «
Economics International MICE Industry Management Distribution Information Survey Semester Internship(2)
Lk R P 3 3 BEAR 5 2 7RIS EHR 2 5 g 3 5 2
Introduction to Tourism and Leisure Business Etiquette The Certificate of Store Service Statistical Software Applications
LA FRER 5 5 R A 5 ) FEE2 5 5 oYL 3 3
Human Resource Management The Certificate of Professional Marketing Business English Supply chain management
BIA R s 5 5 FETE] 5 5 BER AL E LAY 5 ) LEER 3 3
Creative Thinking and Design Purchase management Business District Planning and Development Project Management
B P 5 £1E 2 AR 5 ) AR ) 5 P ELFE 3 3
Commodity Management Entrepreneurship and Financial Planning Competitive Strategy Global Logistic Management
L K 2 5 FRCES 5 ) B EAER 2 ) B AE(-) 5 3
Pricing Strategy Store Planning Marketing of Local Industry Characteristics Practical Topics (1)
e 5 5 PRAR &R L 5 5 FHF Y (-) 9 ¥ B 3 3
Brand Management Service Quality Management Semester Internship(1) Hospitality Marketing
Futiamp 2 5 A 3 3 [ 3 3 A A% IT 3 3
The Certificate of Information Multimedia Applications for Marketing Marketing Cases Study Financial Management
A 3 3|3 3 3 R 3 3 |REE AT 2 2
SHBREEY Accounting Statistics Mobile Commerce Business strategy of E-commerce platform
Departmental Elective
Courses KA 3 5 | ; 5 |FEEm R 5 |rEmEan 3 3
Basic Photography Tourism Marketing Operations Management Investment and Personal Financial Planning
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Store Facility Planning and Management Commercial Photography E-sports live broadcast and competition planning
B AR 2 5 FIELAE(D) 5 3
Local Specialty Circulation Lecture Practical Topics (2)
LT L ) , |mEEm 3 3
Materials and Warehouse Management Entrepreneurial Management
BLE=-0SN 3 5
Marketing Simulation Strategy
TRER B p A EH 5 )
Career development and self-promotion
¢ ER I 3 3
Lecture of enterprise
el B AF T H 3 3
VoiceTube Blog and social marketing
EHF Y (=) 9 «
Semester Internship(3)
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7 7 8 8 7 7 7 7 6 6 11 11 9 9 9 9
Subtotal Credits Subtotal Credits Subtotal Credits Subtotal Credits
AR EFE 2 5 EH(IEP) 2 2 ) 2 EACE ) ) A 5 )
University Social Responsibility Sports(Item) Life Education Life Education
Lo 5 5 A 2 5 FpFp AT ik 5 2
Hw Workplace English Intellectual Property Rights Artistic Innovation and Heritage
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Other Elective Courses
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Introduction of Al and IoT
K 2 2 T 4 4 4 4 |T¥ 2 2 2 2 [T 2 2 2 2
Subtotal Credits Subtotal Credits Subtotal Credits Subtotal Credits
£ 20 20 20 0 |FF 20 20 20 0 |FF 19 19 1 no | 9 9 9 9
Total Credits Total Credits Total Credits Total Credits
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1. This curriculum is applicable to students of Continuing Education of the four-year technical program admitted for the academic year 2023.
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2.The minimum credits for graduation is 128. This includes 24 credits courses required by the university and general education courses, “40” credits for department required courses, and the remaining “64” credits for elective credits. A maximum of 16 credits of elective credits from non-departmental and non-college elective courses will be recognized as graduation credits.
3.TEmE M) TA YA QE ) TRIEepard] ) QFA) Pythons? FALA T | QEM)FABHD Z AFREFHD » &2 F 4 P FARHFPIBLLER > WAPD FIRPE ARk BV ERIPED AL L EFRES o
3. The subjects 'Management' (2 credits), 'Introduction to Industrial Management' (2 credits), 'Entrepreneurship and Financial Planning' (2 credits), 'Python and Data Analysis' (2 credits), and others are common subjects within this college. Students in this department are required to take all four of these subjects. Some subjects may need to be taken from other departments within the college. S fully leting and these subj

will be counted as elective credits for graduation.
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4.Taking related courses offered by other departments is subject to approval by the department chair and the chairs of departments whose courses are selected.
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5. Off-Campus Internship-Related Courses (Summer Internship, Enterprise Internship, Semester-Based Internship, Overseas Internship, and other off-campus internship types) will be counted as 18 graduation credits. The excess will not be recognized.
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6. Students who choose to take sports (specific items) course as other elective credits can count a maximum of 2 credits for graduation in their department.
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7. This curriculum list has been reviewed and approved by the Department Curriculum Committee (2023.03.23), College Curriculum Committee (2023.03.28), and University Curriculum Committee (2023.04.11).




