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Nankai University of Technology Course Catalog for the 112th Academic Year, College of Management, Department of Marketing and Logistics Management, Continuing
Education Division, Two-Year Program
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First Year Second Year
K =t = e = F
zlﬁass p AY(3) Fall AY(3) Spring fp AY(4) Fall AY(4) Spring
Subjects 5 P e B P e Subjects L A 2 P
Credits Credit Credits Credit Credits Credit Credits Credit
Hours Hours Hours Hours
FrFE2 5 2 FHREHF(Z) 2 2
Practical English General Life Knowledge(3)
f’LMBFﬁk;E ;ﬁcf.‘?_ 2 2 :;fr'i;%i\‘(ﬂi) 5 P
Core Functional Courses General Life Knowledge(4)
i_ /r ‘i ( ) 2 2
General Life Knowledge(1)
e
Common Compulso L 2 2
puisory Practical Chinese
Courses
2 A G IR B A E 5 )
Adult Psychology and Development
FREH() 2 2
General Life Knowledge(2)
b e
6 6 6 6 2 2 2 2
Subtotal Credits Subtotal Credits
Fa 3 3 Ik 3 3
Marketing Management Marketing Research
ars 3 3 BpEEER 3 3
Ty Services Marketing Chain Store and Franchise Management
5 =N g . )
. o Jamam e RE
Departmental R d - 3 3 3 3
cpartimenta’ Requtre Channel Management Pratice of Marketing Planning
Courses — —
FrHeEs 3 3
Consumer Behavior
,]. —“:rJ- . I 3.!.
6 6 6 6 6 6 3 3
Subtotal Credits Subtotal Credits
A ¥ ’;% ] . 3 3 % ia If— Tshtg 7 . 3 3
Introduction to Industrial Management Cold chain and supply chain management
A FRE R 3 3 TRT o5y R 3 3
Human Resource Management Business strategy of E-commerce platform
= E‘r%.’r‘é’ % 3 3 i )?/*FL%'J?%? 3 3
Mobile Commerce Store Planning
g 3 3 i 3 3
Regulation of Distribution Pricing Strategy
?E%ﬁﬂﬁ%?' o 3 3 Fﬁﬁﬁ%% . 3 3
Computer Programming and Application Marketing Simulation Strategy
hins sy 3 3 (REEAARy ‘ 3 3
Materials and Warehouse Management Advertising and Promotional Design
B o 5 AEETTH 5 5
Statistical Software Applications Business Etiquette
B 5 ,  |REEsmeEE el 5 R
) . Brand Management E-sports live broadcast and competition planning
FREER s Y
Departmental Elective s ,; 3 3 AR 2 2
Courses International MICE Industry Management Purchase management
DS Plo i FE Y
3 3 3 3
International Marketing VoiceTube Blog and social marketing
ok 4 . 3 3 |[FREE 2 2
Hospitality Marketing Business English
A 3 3 (MBER 3 3
Service Quality Management Financial Management
52 - "
TER 3 3 £k ﬁ .f 4 3 3
Commerc1a1 Photography Marketing of Non-store
EHEEF R 3 3
Global Logistic Management
pEFe ; ;
Entrepreneurial Management
CERPHRE ; ;
Lecture of enterprise
¥ 6 6 6 6 |I¥ 1 1 12 12
Subtotal Credits Subtotal Credits
53 18 18 18 18 il 19 19 17 17
Total Credits Total Credits
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1.This curriculum is applicable to students of Continuing Education of the two-year technical program admitted for the academic year 2023.
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2.The minimum credits for graduation is 72. This includes 16 credits courses required by the university and general education courses, “21” credits for department required courses, and the remaining “35”
credits for elective credits. A maximum of 9 credits of elective credits from non-departmental elective courses will be recognized as graduation credits.
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3. This curriculum list has been reviewed and approved by the Department Curriculum Committee (2023.03.23), College Curriculum Committee (2023.03.28), and University Curriculum Committee (2023.04.11).




